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— Opportunities }

Week

Cassie Smith

Peony Industries

Commit

Stage duration: 2 days $76.58K

Grey Fielding

Apple rose
Quotation
Stage duration: 2 days

Amy Smith

See Opportunities

Provence

Negotiation

Stage duration: 2 days

e dura je
66 opportunities have reached their stage .
Drew Bates
Viking Hauls
Stream Nov 10

Your personal feed of insights, next steps
and suggested actions.

Opportunities

Search, prioritize and track ongoing
opportunities.

Appointments Remindée Hist

10:00 AM Discuss about quotation
10:30 AM Coffee Corner
Friday 11/11/2016

10:40 AM Discuss contract with Amy Fan
11:30 AM Coffee Corner
Friday 11/11/2016

01:30 PM Organize the sales meeting
02:30 PM #1780 Market Drive
Friday 11/11/2016

04:30 PM 1280 Broadway, 5th floor
Friday 11/11/2016

05:30 PM Boardroom booked by Lisa
Friday 11/11/2016

Global Activities

Synchronize calendars and reminders.
Review connected opportunities and browse

activity history.

l ®0eCOSAP T 9:41 AM 51%

— Activities Y

03:00 PM Discuss sales contract with David...

05:00 PM Discuss sales opportunity with Wo...

SAP Anywhere Stream
Customer Relation Management (CRM)
10S APP

Assist sales manage their clients , activities and profit

Users: Sales
Period: 10/2016 - 04/2017

Role: UX/ Research

Define Ideation Design
@ @ @

Information
Architecture

Visual Wireframes
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SAP Anywhere backend —-> CRM App

PRODUCT GOAL

Enr|ch the SAP ERP ecosystem enabIe SAP cI|ents

who use Anywhere backend system to manage the|r
cI|ents and update data W|th mobile deV|ce anytime.

DESIGN & RESEARCH GOAL

FIuent user experience, conS|stent with backend
ecosystem
Define user requwements —> optlmlse the information

architecture.

MY ROLE

DeS|gn squtlon deS|gn Iow f| prototype to map out

the added requwement lterate the product with new
features

Evaluatlon walk through deS|gn proposals Wlth prolect
manager and development team on a dally baS|s

DeS|gn spec create de3|gn Spec and hand |t over to UI
deS|gner and development team
User research: redeS|gn part of the mformatlon

architecture, conduct |nterV|eW Wlth sales to get |nS|ght
of thelr workflow hablt and pr|or|t|es

Competltlve anaIyS|s construct a report of the
|nformat|on arrangement on competltlve products

Reference : https://www.uxgiang.com/sap-anywhere
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Weig!
100k
50k

6 bars each time I l l
0

week

$ 86,236

Week 35
$ 75,678

Week 36
$ 100,000

Week 37
$ 91,321

$ 86,236

Week 35
$ 75,678

Week 36
$ 100,000

Week 37
$ 91,321

Weighted Value

100k
Slide to left to 30K
find more weeks . I I .
- B Prospect B i . sV

—

(e.g This week — week 39
to week 37 — 42)  Total Amount

eeeeeeee
$ 86,236

Week 35
$75,678

Week 36
$ 100,000

Week 37
$91,321

Tap the bar

>

click a column (i.e week 37),the
matching bar (i.e Week 37) in the table
will scroll to the 1st line , meanwhile, it
will expand to display all stages of the
opportunity of this week.

v

v

v

Design
" e consideration
Your Sales Outlock - device size
- Gestures conflicts
Slide to right back to ~- B ER B - Information design
the previous wesks S EEER N - Technical feasibility

(e.g week 37 — 42
to This week — week 39)

select one of the stages

>

go to the corresponding opportunity week
or month list with filter applied for stage.
(predicated by adding filter to week/month
view)

ite Fari
n
$5,000
<]
Drew Bat
Energy Future Holdings
o $4,000
<|
Dominique Lorenzo
g Hexi 0.,LTD
$4,000
<|
Oaktree Capital Group
$3.600

\\\\\\\\\

Discussion Navigation

AAAAAAA

PRODUCT GOAL |
° Enrlch the SAP ERP ecosystem enable SAP cI|ents

Who use Anywhere backend system to manage the|r
clients and update data with mobile device anytlme.

DESIGN & RESEARCH GOAL .......
. FIuent user experience, conS|stent W|th backend
ecosystem

architecture.

MY ROLE
. DeS|gn solutlon deS|gn Iow f| prototype to map out

the added requwement Iterate the product with new
features

. Evaluatlon waIk through deS|gn proposals W|th

pI‘OjeCt manager and development team on a da|Iy
baS|s

. DeS|gn spec create deS|gn spec and hand |t over to
Ul deS|gner and development team |
° User research: redeS|gn part of the |nformat|on

architecture, conduct |nterV|eW W|th sales to get |nS|ght
of the|r workflow hablt and pr|or|t|es

° Competltlve anaIyS|s construct a report of the
|nformat|on arrangement on compet|t|ve products



PROJECT | SAP Anywhere Stream PRODUCT GOAL

y Enrlch the SAP ERP ecosystem enable SAP cI|ents

who use Anywhere backend system to manage the|r
clients and update data with mobile device anyt|me

< Interview

e Report

Structure
- working environment

Goal 5
- Redesign the

information of T
activities - priority DESIGN & RESEARCH GOAL
- Scenarios (When. Where)

9:41 AM %W > . . °
S _ Existing tools FIuent user experience, conS|stent W|th backend

ecosystem

10:00 AM Discuss about quotation

10:30 AM Coffee Corner

* Define user requwements —-> optlmlse the

-----

mformatlon architecture.

Topic: Understand Activity Interview Report
Purpose: To polish the activity list design in Stream APP

Type: Interview/Competitor research
Timeline: March 2017

‘Warm up

#54F . BATESME Anywhere FUXFBA A BIREREGI B0 ABBRASTIIN, T ARACPRIE T
PR UL FH CRMAR AR R o AR RE Jill Y S SRAKD I ) AL AT 52 X RV iR

AR VIRKAE S o5 ISR L1204 S iof 6] o

LEERED HETMHEE.

ENARAEANBTRNMENSE, SEAHTRFE, REFAFRELEET
£, HERTVRRNE.

LU, AN R—NARNAREHMEE. EAERIF4MHEEAR.

MY ROLE

° DeS|gn solutlon deS|gn Iow f| prototype to map out

Who EERRE.

Organization Size Partl Who BATHEABEOANRE. e e e e e e e e e e e e e s e e e e ee e e e e

Team Size L EMAREBREA. FHEATRRNRGATRN A (1) BENE. IANE, BAORTETS L SHTE, RIBAHEISE S TR

P S — . SRS AHR S PRI S S, the added requrrement lterate the prod uct with new
piraitl A4 (2) BEWNRE, TRER, FBESFMAlead,

3. EHTEREIESSTH BRI AP0, NEFFRERAM N ENSRIR E— R (3) BREEMER. BERMEESEARAEFNR. FREES M ept WERR
EZ NG (V) o ETMRBEERSE2~3 K, REFBE—F. FTHERGERET.
(4) BIRFF. ETH-FIR, BRSWIRESREAFBREZLTR.

featu res.

4. TP R EHME P HMG? S ARERTESE? BT RERNES)

What (Content in list and detail) R 0
How does he perceive an activity? Abstract the structure/key information/content/sequence; Part2 What 4;2?;‘%?1 ﬁ]ﬁ; BRAKITETE. BULAS, JLEDE /LA, B AEE T °
Need probe ST AR TAERSD? R AR — 9 82 ’ T PR, BAAE, AASmRATRER . E I t I k h h d I h
How does he perceive the whole day activity? Abstract the key information/content/sequence; e va u a I 0 n Wa t ro u eS I n ro O S a S W I t rOJ eCt
Need probe . EERRIREEIE SRARE TR (ES AR AR AR T
HAMBLT? SUREETARTESINE? ESh R TREE, WE S B6.
*Things might be covered in probe phase: Colleagues, Deals, Importance, Weighted Amount, I |
Location, Customer, Start Time, End Time, Duration, Topic, Possibility of Overlap... BREX O TR — M RSREG?  (ERIMTX S B 5 Rk 6. E#E{% E’\JIE(;' « . I I l a n ag e r a n eve O p I I I e nt teal I I O n a al y aS I S
RIS ) Excel-iERBH, $HELK. Outlook-BIERR, M5, BIE-BEIETR.
BB TAEES RN GBIEH 2 TEFHRITE? (B, #7% 7. Activity

When/Where (Card notification) TEEIEE)
Frequency of creation; When/Where
Frequency of checking; When/Where

SRERERE piors, 10T REAGAAR L, o ° DeS|gn spec create deS|gn Spec and hand |t over to UI

(B IERE R % S BN S SR S ], A8 T ok B 4> (F (2) —MEEESREBEEK, ROGTHNES, BEMNFER RN, B, BE

Whole day arrangement MoEsh e, RIEHESh) RERE, REBTEXS. BMEMUFH CRM BREEE AKX EEENNEEIEERK

Weekly/Monthl t b d d d |

Neexet agivi:; Yy arrangemen Part3 when/where (Card notification) eS I g n e r a n eve O p m e nt te a m

Important activity o BREMARBERAEIER TAEES? S.Call ST T s s

SRAT—AZEET—ANESN. FRRITRIAEFITEIERRE,

RTINS ARARRAT (G2 HR e ® User research: redeS|gn part of the |nformat|on

Why/How (Existing Habit) Part4 Why/how (existing habit) BERNEE (0 I2ERITHEIE, B .

Current using tool; RPUETAE BRI TRA T AR MM TARBANG? INEHSIRBHERIZRE, NMRE reminderiBF. s e e e
| (SRR AR ogmmupon g, archltectu re, cond uct |nterV|ew W|th sales to get

(1) AEIMNREZEILE contact,customer, SEINERFCIEESE M contact
customer, BIRESHEINFHEMNIEA,
(2) EEBMERSIRK.

AT ROHBTR, KRR LR, TTUREIHHFR I EG? (e (3) 3F— opportuniy, REH activity HHEABMHEAREMHFA, Crm RITE I n SI g ht Of th el r Wo rkfl OW h ab It an d p rl 0 rltl eS

2 T BRI AR TR ) S® e e e e e eses s e e e e ee e

° Competltlve anaIyS|s construct a report of the

Evaluating about the tool; Is that part of your CRM tool? Why
Pain point- E.X Missing something? No reminder? hard to create new? Can’t Offline?
Good point- Mobility? Share with others? Analytics?

TR BA T R HA B TAEE S Lk TRYE?  CRCRMEHFTHRG? )

information arrangement on compet|t|ve products

Reference : https://www.uxgiang.com/sap-anywhere
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Shared information

3. Activity ( Event, Task Call ) in Home Page

Insightly(3.8)
Pipedrive(4.4) tasks

No Service ¥ 1:25 PM @ §37%m

Tasks +

Zoho CRM(4.0) /& BASE(4.3)
Events, tasks, calls Conpleted tasks,

appointments

SalesForce(4.0)

Events, tasks, calls

gq N 10; gg d II
| CGEID
Wang attended an appointment 12 M
Events o ‘ By iPhone

Thu, Mar 16 from 12:00 PM to 1:00 PM

FFFFFF

s £
8 7

2. Invite your team

Assigned To: Me
3. Save your emails to Insightly
Assigned To: Me

4. Add your files and connect to your apps

1:00PM D Assigned To: Me
Wang scheduled an appointment l‘ Like Comment
Cc 5. Get our FREE mobile apps
{ Tasks + | Thu, Mar 16 from 12:00 PM to 1:00 PM Speech - wang qin created an event Assigned To: Me
Meeting 2h ago via Salesforce1 for iOS
® High
Jira
L
| calls +
v forons 02:02
v’ DueTimeo Creator v" DueTimev  Creator o DueTimev" Creator v' Deals o DueTimeo Creator
v' Creation v' Type v' Creation v/ Type v' Creation v/ Type o Creation o Type
time v’ Priority time o Priority time o Priority time o Priority
v' Subject v’ Create v' Subject o Create v" Subject o Create v" Subject o Create
3. Activity ( Event, Task, Call ) in Home Page 4.1 Activity-Task/Reminder
)~ Zoho CRM(4.0) BASE(4.3) SalesForce(4.0, E edrive(4.4) m Insightly(3.8)
* |If there is activity-related item in home page, the following info are definitely added ; . salesforesfa ) ke
v Task ( email. Call. Meeting, v Calendar ( task, v’ Task, event v Activities (call, meetin ing, v Task (follow-up, get
v Subject (title of the activity) send letter, product demo, appointment ) ask, deadline, email, started, meeting, phone
) customized ) I ch) call, to-do)
v’ Type (task/appointment/call)
v’ Category/subject v/ Category/subj v Category/subject v/ Category/subject v’ Category/subject
v' Due time v' Start date v’ Start date v' Start date v’ Start date v’ Start date
v’ Due date v’ Due date v’ Due date v’ Due date v’ Due date
v’ Contact v’ Contact v Contact v’ Contact v’ Contact (add in opportunity)
. . . . . . v Deals v Deals v Deals v Deals v Deals(same)
* Based on different target users, each product put their emphasis on different info. (see the item marked red v Assignee/ow v Assignee/ows v Assignee/ow v Assignee/ow v Assignee/ow
in the last S|ide) v/ Commen ts/Description v Comments/Di pti v/ Comments/Descripf v/ Comments/D v/ Comments/Descrip!
v’ Alert/ Repeat/ Email v’ Alert/ Repeat/ Email v’ Alert/ Repeat/ Email v’ Alert/ Repeat/ Email v’ Alert/ Repeat/ Email
v E.g Zoho- subject, due time/ BASE-due time, subject / salesforce- creator, subject etc notification notification notification tification notification
v’ Priority v’ Priority v’ Priority v’ Priority v’ Priority
Progi ogres v’ Progress gress v’ Progress
v Staf v Status v’ Status Status v Status
Ul v Recurring v Recurring v Recurring ¥ Recurring v' Recurring
. B Y Permission ¥ Permisson ¥ Permission ¥ Permission v’ Permission
v Timeline
v Card
v/ List
L — e L — U

PRODUCT GOAL
. Enr|ch the SAP ERP ecosystem enable SAP cI|ents

oooooooooooo

who use Anywhere backend system to manage the|r
cI|ents and update data W|th mobile dewce anytlme

DESIGN & RESEARCH GOAL .......
° FIuent user experience, consistent with backend
ecosystem

architecture.

MY ROLE

° DeS|gn squtlon deS|gn Iow f| prototype to map out
the added requwement lterate the [ product with new
features.

° Evaluatlon walk through deS|gn proposals Wlth prOJect

° DeS|gn spec create deS|gn spec and hand |t over to UI
deS|gner and development team
* User research: redeS|gn part of the |nformat|on

architecture, conduct |nterV|ew Wlth sales to get |nS|ght
of thelr Workﬂow hablt and pr|or|t|es

. Competltlve anaIyS|s construct a report of the
|nformat|on arrangement on competltlve products

Reference : https://www.uxgiang.com/sap-anywhere
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